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METOL0NO0TIf

CouionoriyHe onuTtyBaHHA «CycninbHO-NOAITUYHI HAcTpoi XuteniB YKpaiHn (cepegmuHa rpyaHa 2019
POKY)» npoBeAeHe AO0CNiAHULBbKOW KoMmnaHieto «Couiononic» cninbHO 3 KOHTaKT-ueHTpom 2Call 3 11 no
15 rpyaHa 2019 poky (nonboBuit eTan).

O6’eKT onNnUTYBaHHA — 3aPEECTPOBAHI XuUTeni YKpaiHu BiKom Bia, 18 pokiB (3a BUHATKOM KuTeniB ABTO-
HoMHOI Pecnybnikn Kpum, m. CeBacTonons i okpemmx painoHis JloHeubKoi Ta JlyraHCcbKoi obnactei)

Metoa onutyBaHHA — TeniepoHHe iHTepB’to CATI (computer-assisted telephone interviews).

Bubipka — TpuctyneHeBa, CTOXaCTU4YHa, 3 KBOTHMM BiAOOPOM Ha OCTaHHbOMY eTani, penpe3eHTaTUBHA
ANA AOPOCNOro HaceneHHA YKpaiHW 3a CTaTTio, BIKOM Ta PEerioHOM NpoKmBaHHA. PopmyBaHHA BUOIpPKU
BifAOyBanoca 3 BUKOPUCTAHHAM i MOBiNbHMX, | CTaLiOHAPHUX TenePOHHNX HOMEPIB.

dakTMuHuM 0bcar Bubipkn — 1721 pecnoHAeHT.

TeopeTnyHa CTaTUCTUUYHA NOXMOKA penpe3eHTAaTUBHOCTI YAaCTKM O3HAKM 3 A0BIpYOK MMOBIpPHicTIO 0,95 i
6e3 ypaxyBaHHA An3anH-ePEKTYy He NepeBULLYE ANA AaHUX B LiIOMY Mo YKpaiHi:

e 2,4% — anAa paHux, 6an3bkmx ao 50%,

o 2,1% — anAa paHux, 6an3bkux 0o 25% i 75%,

e 1,4% — anAa paHux, 6an3bkmx o 10% i 90%,

e 1,0% — anAa paHux, 6an3bknx A0 5% i 95%.
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«CKaxcimo, 6y0b nacka, Ak Bu 8 yinomy oyiHroeme OianbHicmo
Mpe3udeHma YkpaiHu Bosnooumupa 3esneHCcbKo20?»

% Bif, KiNbKOCTI peCcnoHAEHTIB, AKi BiANOBINN HA 3aNUTaHHA

BapiaHTu Bignosiai YKPAIHA

[NoBHiICTIO NIATPMMYIO 45,2
CKopiwe niaTpumyto, HixK He NigTPUMYIO 23,7
CKopiwe He NiagTpuMyto, HiXK NiaTPUMYIO 10,0
MOBHICTIO HE NiATPUMYIO 13,5
Hiyoro He 3Hato NPo MOro AianbHICTb 1,2
Ba)XKo BianoBicTH 6,5
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«CKaxcimo, 6y0b nacKa, Ak Bu 8 yinomy oyiHroeme 0dianbHicmo
Fonoeu BepxosHoi Padu YKpaiHu mumpa Pa3zymkoea?»

% Bif, KiNbKOCTI pecnoHAEHTIB, AKi BiANOBINN HA 3aNUTaHHA

BapiaHTu Bignosiai YKPATHA

[MoBHICTIO NiATPUMYIO 25,1
CKopiwe niaTpumyto, HixK He NigTPUMYo 18,7
CKopiwe He NiagTpUMyto, HiXK NiaTPUMYo 9,7
lNMOBHICTIO He NiATPUMYIO 16,6
Hiyoro He 3Hato NpOo NOro AiANbHICTbL 19,8
Ba)XKo BignoBicTH 10,1
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«CKkaxcimo, 6y0b nackKa, Ak Bu e yinomy oyiHroeEme 0ifinbHicMb
Mpem’ep-miHicmpa YKpaiHu Onekcia FToHYapyKa?»

% BiA, KiNbKOCTI pecnoHAeHTIB, AKi Bi4NOBINIM HA 3aNUTaHHA

BapiaHTu Bignosiai YKPATHA

MMoBHiICTIO NiATPMMYIO 20,2
Ckopiwe NigTpmmyto, HiXK He NigTPUMyto 17,0
CKopiwe He nigTpumyto, HiXK NigTpMMmyto 11,2
MNoBHICTIO HE NiATPUMYIO 19,2
Hiyoro He 3Hato Npo NOro AiANbHICTbL 19,6
BaxXKo Bignosictu 12,8
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«Yu sidomo Bam wjo-HebyOdb npo pe3ynbmamu 3ycmpivi 8 «<tHOpMaHOCbKomy ¢hopmami»
mixc lNpe3udeHmamu YKpaiHu, Pocii, ®paHyii ma KaHynepom Himey4yuHu,
AKa 8i0bynaca 8 NnoHeOdinokK, 9 2pyoHAa e Mapuici?»

% Bif, KiNbKOCTi peCnOHAEHTIB, AKi BiANOBINN HA 3aNUTaHHA

BapiaHTu Bignosiai YKPATHA

Tak, B UwifloMy A 3HaoMmuii (3Haoma) 3 pe3yabTaTaMu L€l 3ycTpidi 63,0
MeHi aew,o BigoOMO Npo pe3ynbTaT Li€El 3ycTpidi 17,9
Hi, meHi HiYOro He BiAOMO NPO pPe3ynbTaTu L€l 3yCTPiYi 19,1

«fK 8 yinomy Bu oyiHoeEMe pe3ynbmamu 3ycmpivi 8 «KHOPpMaHOCbKoMy chopmami»
mixc lpe3udeHmamu YKpaiHu, Pocii, ®paHyii ma KaHuynepom HimeyyuHu,
AIKa 8i06ynacsa 8 NoHeOdinokK, 9 2pyoHsa e Mapuici?»

% Bif, KINbKOCTi pecnoHAEeHTIB, AKi B LinOMYy 3HalOMi 3
pe3ynbTaTaMuM BKa3aHOI 3yCTpidi abo AKMM AeLLo BigoMo npo ii pe3ynbTatu

BapiaHTu Bignosigi YKPATHA

be3ymoBHO NO3NTUBHO 41,3
CKopiwe No3nUTUBHO, HiXK HEraTUBHO 26,9
CKopile HeraTUBHO, HiXX NO3UTUBHO 7,1
be3ymoBHO HeratuBHO 10,5
Ba)kKo BianoBicTH 14,1
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«fAk Bu cmasumecs 00 akyili npomecmy, ski 8idbynucs e 6ina Odpicy Npe3udeHma YkpaiHu
ma Ha MaiidaHi He3anexHocmi HanepedoOHi ma nid Yyac 3ycmpivi 8 «kHOPMAHOCbKOMY ¢hopmami»
mixc Mpe3udeHmamu YKpaiHu, Pocii, ®paHyii ma KaHynepom HimeyyuHu ?»

% Bif, KiNbKOCTI pecnoHAEHTIB, AKi BiANOBINN HA 3aNUTaHHA

BapiaHTu Bignosiai YKPAIHA

be3ymoBHO NO3UTUBHO 14,4
CKopiwe No3uUTUBHO, HiXK HEraTUBHO 4,2
CKopiwe HeratTuBHO, HiXK NO3UTUBHO 5,6
be3ymMoBHO HeraTMBHO 55,0
Hiyoro He 3Hato NPO TakKi aKuii NpoTecTy 9,6
Ba)XKo BignoBicTH 11,2
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«fK 6u Bu nocmaeunuca 00 MOXU8020 rno3baessnieHHsA
KonuwHbozo lpe3zudeHma YkpaiHu Mempa MopoweHKa
0enymamcbKoi HeOOMOPKAHHOCMI y 38°A3Ky
3 8iIOKpUMMAM NMPOMU Hb020 KPUMIHANbHUX NPOBAOHEHb ?»

% Bif, KiNbKOCTi peCNOHAEHTIB, AKi BiANOBINN HA 3aNUTaHHA

BapiaHTu Bignosiai YKPATHA

be3ymoBHO NO3NTUBHO 63,5
CKopiwe no3uTUBHO, HiXK HEeraTUBHO 5,1
CKopiwe HeratuBHO, HiXK NO3UTUBHO 2,7
be3ymoBHO HeratuBHO 15,7
BaxKKo Bignosictu 13,0
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OCHOBHI BUCHOBKH

1. AK cBig4aTb pe3ynbTaT NPOBEAEHOro ONUTYBAHHA, CTAHOM Ha cepeaunHy rpyaHAa 2019 poky cepepg, *kutenis YKpaiHu
36epira€eTbca BUCOKUM piBeHb MiATPMMKM AianbHocTi lMpe3naeHTa YKpaiHm Bonogmmupa 3eneHcbkoro. [M03nTUBHO
OUiHIOIOTb poboTy Bonoanmmnpa 3eneHcbkoro Ha nocagi MpesvaeHTta 68,9% onuTtaHmx, B Tomy uncni 45,2% pecnoHAeHTiB
NOBHICTIO NIATPUMYIOTb AiANbHICTb Bonoaumunpa 3eneHcbkoro, a 23,7% pecnoHAeHTiB — CKopile NiATPUMYIOTb, HiXK He
niaTpumytoTb. He niatpumytotb aii Bonogumupa 3eneHcbKoro Ha nocagi MNMpesvgeHTta YKpaiHu 23,5% onuTaHuX Kutenis
YKpaiHu, B Tomy umncni 13,5% pecnoHgeHTiB — NOBHICTIO He nigTpumytotb, a 10,0% — cKopiwe He nigTPUMyKTb, HiXK
NiATPUMYIOTb.

2. 3rigHO 3 pe3ynbTaTaMu OMNUTYBAHHA, UTeni YKpaiHM nepeBaXkHO MNO3UTMBHO OUIHIOKTb AiAnbHICTb [onosu
BepxoBHOi Pagn YKkpaiHn Amutpa Pazymkosa. MoBHicTIO niaTpMmytoTb abo cKopiwe niaTpumytoTb Moro aianbHictb 43,8%
ONUTaHUX, a HE NiIATPMMYIOTb (MOBHICTIO ab0 cKopille) — 26,3% onUTaHUX.

OuiHkM pianbHocTi Mpem’ep-miHicTpa Onekcia NOHYapyKa AelWo HWUXKYi, ane B LiIOMY KiNbKiCTb pPecnoHAeHTiB, AKi
noBHicTioO abo ckopiwe niaTPMMyoTb Moro AiAanbHicTb (37,2%) nepeBULLYE KiNbKICTb PecnoHAEHTIB, AKI MOBHicTO abo
CKOpillie He NiATPUMYIOTb Moro AisnbHicTb (30,4%).

HeobxiagHO TaKOX BiA3HAYUTU HAABHICTb 3HAYHOI Ki/IbKOCTi PECNOHAEHTIB, IKi HE BU3HAYUAMUCA 3 OLIHKOK AifANbHOCTI
OmuTtpa Pasymkosa (10,1%) Tta Onekcia FoHyapyKa (12,8%) abo B3arani HiYoro He 3HatoTb MNpo ix AianbHictb (19,8%
OMUTAHWUX HIYOro He 3HAKTb NPO AiANbHICTb AMuKTpa Pa3zymKoBa, a 19,6% onutaHmx — npo gianbHictb Onekcia FoHYapyKa).

3. 3rigHo 3 pe3y/nbTaTaMM MPOBEAEHOro AOCANiIAMEHHSA, b6inblWicTb Aopocaux utenis YKpaiHn (63,0%), 3a ixHimu
CNoBaMM, B LIIOMY 3HAMOMi 3 pe3ynbTaTamMm 3ycTpidi «HOPMaHACbKOI YeTBipKM», AKa Biabynaca 9 rpyaHs 2019 poky B
Mapuxi. We 17,9% onuTaHux BignoBinM, WO iMm Aewo BiAOMO NPO pe3ynbTatv Uuiei 3yctpidi. Slinwe 19,1% onutaHux
BiANOBINN, WO IM HIYOro He BiAOMO NPO pe3yabTaTh 3yCTPiYi KHOPMAHACLKOT YETBIPKU».

MepeBarkHa BinbLuicTb (68,2%) oNUTaHMX 3 YNCNA TUX, XTO B LLINOMY 3HAMOMUI 3 pe3y/ibTaTaMM 3yCTPidi «KHOPMaAHACbKOI
yeTBipkM» abo Aewo 3HAE NPO LI 3yCTPiY, NO3UTUBHO OLIHWUAM pPe3y/nbTaTW BKa3aHOI 3yCTpidi. HeraTMBHY OLHKY
pe3ynbTaTam 3yCTpidi «kHOPpMaHACbKOI YeTBipKN» aanu 17,6% onuUTaHUxX AOPOCAUX KUTeNiB YKpaiHW.
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4. 3rigHO 3 pe3y/nbTaTaMW MPOBEAEHOr0 OMUTYBAHHA, BiNblIiCTb AOPOCAUX XuTeniB YKpaiHn (60,6%) HeraTMBHO
CTaBNATbCA A0 aKui npotecty, ski Biabynuca B 6ina Odicy [lpesmpeHTa YKpaiHM Ta Ha ManpaaHi HesanexHocTi
HanepedoAHi Ta nig 4Yac 3ycTpivyi B «HOpMaHACbKOMy ¢opmaTi». [MO3UTUBHO CTAaBNATbLCA A0 BKas3aHUX akuin 18,6%
onutaHmx. Kpim Toro, 11,2% onuTaHMX He 3MOrn BM3HAYUTUCA 3 BiANOBIAAI HA BKAsaHe 3anuTaHHA, a 11,2% B3arani
Bi4ANOBINN, WO IM HIYOro He BiAOMO NPO TakKi aKLuii npoTecTy.

5. 3riaHO 3 pe3ynbTaTamMu MPOBEAEHOr0 OMUTYBAHHA, DiNbLWICTb AOPOCAUX KuUTeniB YKpaiHu (68,6%) NO3NMTUBHO
noctaBMaAnca 6 A0 MOXAMBOro no3baBieHHA AenyTaTCbKOi HeAO0TOPKAHHOCTI KonuwHboro lMpesnaeHta YKpaiHu lMeTpa
MopoLeHKa y 3B’A3Ky 3 BiAKPUTTAM NPOTU HbOIO KPMMIiHA/IbHUX NPoBaAXeHb. HeratuBHO noctaBuauca 6 go nos3baBneHHs
MNeTpa MNopolweHKa aenyTaTcbKoi HeaOTOpKaHHOCTI 18,4% pecnoHAeHTIB. He 3mornn BM3HauYnUTUCA 3 BigNoBiaato Ha BKasaHe
3anuTaHHA 13,0% pecnoHAaeHTiB.
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KOHTAKTU

docnigHnubKa KomnaHia «Couiononic»
03150, m. Kuis, Byn. Kosnaka, 4, 0¢. 41
Ten.: (044) 360-96-49
E-mail: office@sociopolis.ua
www.sociopolis.ua
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